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Booths
• AGU Fall 2017, New Orleans

• Media conference on Exp. 364

• Joint booth with ICDP, IODP, USSSP 

and CDEX

• Planning for European Geosciences Union, 

Vienna, 2018 

• Joint IODP / ICDP booth and Townhall

Meeting

• Outreach session on IODP activities

• Mentoring programme

• Lunchtime session specifically for 

educators

• Planning for ISC, Quebec 2018

• Planning for AGU, Washington 2018

• Joint booth with ICDP, IODP, USSSP 

and CDEX



Conference sessions
• EGU 2018 session - ECORD IODP Outreach: Past, Present and Future

• AGU 2017 poster – “Take One Boat”

• GeoBremen 2017 – talk about international outreach within ECORD

• Big STEM Network Conference (UK based) – “Science in a Suitcase”



Ongoing Expedition Activities
• Logos designed for Expeditions 381 and 377

• Pre-cruise flyer completed for Exp. 381 and drafted for Exp. 377

• Communications plan for Exp. 381 was completed and distributed

• Banners and outreach materials ready and displayed

• Press conference for Exp 381 held and press release distributed to 170 outlets

• Post-cruise leaflet and education activity created for Exp. 364 



General photos

Expedition 381



Exp. 381 Press and Outreach
National press representation and 2 film crews – we were on Greek national TV 

Production company in Australia (electricpictures) are considering doing 

something on the Expedition as part of “Drain the Oceans”

Distribution of “offshore” press release to 170 outlets



• 3,918 views on “About”

• 32 different blogs (to 28th Feb)

• 3,277 views directed from facebook

• 1,109 from website

• 538 from Twitter

• 449 search engines

• Top countries are UK, France, Greece and 

Netherlands

• Total of 70 countries read one or more blogs

• Most unusual search term “breathing 

exercises for swimming”!!



OSP pics and media day



Prior to OSP – presentation for
participants

• Why science communication? 

• Target audiences? 

• Media activities and social media channels

• Seek contact with communication

departments

• Introducing social media channels

• Introducing ESO outreach activities (social

media, interviews, MARUM-photographer) 



Social Media – Channels 

• Twitter: @ESO_Outreach, @ECORD_Outreach

• Facebook: www.facebook.com/EssacEcord

• Blog: https://esoexp381corinthactiveriftdevelopment.wordpress.com/

• Youtube-Channel: https://www.youtube.com/user/ECORDESO

• Hashtags: #IODP #Exp381 @Eso_outreach @ECORD_outreach plus 

handle of your home institution

http://www.facebook.com/EssacEcord
https://esoexp381corinthactiveriftdevelopment.wordpress.com/
https://www.youtube.com/user/ECORDESO


Onshore Science Party - Media
• Onshore Science Party ran from February 1st

– Feb 28th.

• A media day was held on February 22nd with 

local and regional press and TV

• “onshore” press invitation sent to 50 

outlets

• Currently 11 articles in both local and 

national news (e.g. Welt, Focus, 

Süddeutsche)

• Piece on a regional TV station, shot by a 

national television station – more to air 

after the embargo lifts.

• A press release was sent to international 

press contacts on March 5th



• In order to build up our archive stock of imagery we were 

busy:

• Taking GoPro film shorts following the core processing 

as seen from the cores’ viewpoint

• Doing video tours of each lab and the reefer

• Taking stock video footage of interesting things!

• Taking a set of colour images of work going on in the 

labs (Volker Diekamp)

• Conducted over 15 interviews (recorded on 

microphone) to generate not only “Meet the Team” 

blogs and pieces for the website, but also podcasts (at 

a later date)

• Continuing generating blogs for slow but steady release 

on the expedition website.

OSP activities



Kevin Kurtz (USA)

Role of Educators
We are proposing that from now onwards, the outreach input into MSPs is orientated towards freelance 

Science Communicators as opposed to Teachers. The reasons are:

• Curriculums specific to countries / federal states, so outreach can be limited

• Recent experiences have indicated difficulties in teachers finding a link to the science

• Teachers also often lack a broad cross-country network to disseminate their information

• Recent lack of outputs from teachers when compared to freelance communicators (e.g. Kevin 

Kurtz)

• Workload of teachers often prohibits attendance / committment

• We believe ECORD would get better value for money from bloggers and science communicators 

with a pre-existing broad network

• We propose adding the costs of a freelance science communicator into the Expedition costings. This 

will give us not only more choice of applicants but also more control over required outputs that 

better fir the ECORD objectives.



Online – Channels 
• Twitter and Facebook – will be 

streamlined into one channel for each 

„ECORD-IODP“

• Wordpress blogsite for each expedition 

• You tube channel – again post EGU this 

will change to ECORD-IODP

• ESO now include guidelines for 

social media usage, and 

expedition hashtags to use, as 

part of the communications plan 

circulated to the Science Party



Communicating with Funders

• Tasked by the ECORD Council to undertake:

• Short film on ECORD

• Brochure aimed at key Stakeholders, Policy Makers and Funding Bodies

• To facilitate this we have:

• Conducted a Needs Analysis on the best type of communication tools to 

use

• Costed and chosen suitable printers and science communicators

• Written the brochure text

• Begun preparation on the short film

• Drafted the voiceover text (to be done by Iain Stewart who offered his 

services)



“Science in a Suitcase”
ESO are working on devising a series of expedition-related workshop activities, and 

accompanying educational packs that could be distributed to other ECORD PMOs, for 

modification / translation by in-country educators.

• Exp. 357 – topic will concentrate on microbes in the deep

• Exp. 364 – topic will concentrate on meter impact and climate change affects

• Exp. 381 – topic will concentrate on the source to sink journey of pollen, sand grains, 

leaves and microfossils – how has that journey been shaped by tectonics and 

weathering





Pufferfish
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Pufferfish



Pufferfish Dimensions

Globe 68 x 68 x 82cm

44kg

Frame 68 x 95 x 23

40kg

Structure 68 x 95 x 60cm

80kg

Estimated shipping costs 

each way:

Express 700 euro

Standard pallet 400 euro



EGU Public Engagement Grants
ñTwo applicants who are judged to have proposed the most innovative and effective 

project will each be awarded a grant of ú1000 to help further develop the idea and 

put it into practice.ò

ñRational Rhymes: Drilling down into the art of science.ò

We propose production of a short film that merges visual imagery, the spoken word and scientific 

content that will engage with, and inspire, a non-scientific audience

Utilising our existing footage and stills, with 

poetry from “Loud Poets”. Loud Poets was 

launched in 2014 with the aim of making poetry 

something that could be enjoyed by the 

masses. They are now a collective of poets, 

writers, musicians and artists who create 

monthly nights, Fringe shows, commissions, 

workshop and videos.

NOT FUNDED – Good reviews  but general consensus that for 1,000 euros, ECORD should 

be funding this type of engagement themselves



Changes to Outreach activities

• Standard corresponds to communication primarily within the 

scientific community

• Silver corresponds to the scientific community but also potential 

funders and high-level policymakers with some inroads into 

social media dissemination

• Gold corresponds to the above but also the wider publics and 

interested non-specialists.

Need to now differentiate between “core” and “non-core” 

activities



“Bronze” package
• Newsletter(s)

• Annual Report

• Pre and Post-cruise flyers

• Expedition logos

• Media events pre offshore and 

during OSP

• Associated press releases

• Weekly ship blogs

• Managing core replicas

• Managing conference 

arrangements

• Distinguished Lecturer 

programme

• ECORD School of Rock

• Summer Schools

• MagellanPLus workshop support

• “Goodies”



“Silver” package
As above plus:

• ECORD / IODP film

• ECORD / IODP policy briefing / brochure

• Guarantee one communications person per year sailing on an 

Expedition

• Filming / Documentary per MSP

• Development of video shorts and interviews for ongoing social 

media posting by ECORD / ESO



“Gold” package
As above plus:

• Planning of a touring interactive sphere exhibition

• Planning of exhibition materials for Museums, Aquariums etc

• USSSP Example “In Search of Earth’s Secrets” $250,000 to develop the exhibition, 

but over 5 years they have a $5 million external fund to cover shipping and running 

costs.

• Japanese Oceans Exhibition – external funding covered the $3 million cost. Exhibition 

open for 3 months and had 640,000 visitors who paid an entry price of $10 per adult. 

External funders therefore gave the $3 million up front but took a percentage of the 

ticket sales back as compensation.

• Extend Distinguished Lecturer programme to include science communications lectures / 

open evening events at museums etc

• Series of longer magazine articles

• Development of educational resources to help teachers

• Photography / Arts Exhibition to travel to shopping centres, libraries etc (places where 

people congregate who don’t usually go to museums)




